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Works

My Portfolio

LG’S ANDROID UIL, OPTIMUS 2.0 UI PROJECT / UX RESEARCH
This project’s object was redesigning android mobile user interface for LG. Our focus was representing LG’s identity and optimized way...

IN-TOUCH WIDGET / UI DesicN
This project was aim to create a android widget that user can easily access their multimedia contents. In-touch widget is a...

MICIMPACT, YOUTH FESTIVAL / Service DEsIGN
As a co-founder of Micimpact company, | am in charge of directing overall event’s process and flow. Youth Festival is a...

AUTO FIX, TABLET GALLERY / Ul DesicN
Majority of people feel difficulties on image editing. They do not fully understand complicated image editing functions such as adjusting...

OPTIMUS BLACK / UI Desicn
Our team intended to make a new User Interface platform for Japan market. The first target model was Optimus Black...

GROUND RULE FOR LG SMARTPHONE / UX DesiGN
Ground rule for LG smartphone is designed to provide guidelines for developing the new Ul, which should be followed to...

MICIMPACT, LOGO DESIGN / VisuaL DesioN
1. ABOUT MICIMPACT Micimipact influence people with positive “motive”, inspirable “story” and valuable “wisdom” through lecture. VISION: Share Li

BASIC KEYPAD UI USABILITY TEST / UX RESEARCH
This project aimed for better Basic Keypad Ul’s usability via usability test. Firstly, each team selected usability test points, and...


http://gilberthan.com
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| What is UX?




Design is not how it looks like and
feels like. Design is how it works.

- Steve Jobs



Definition of User eXperience Design

Person’s perceptions and responses resulting from the use and, or anticipated use
of a product, system or service

-1SO 9241-120
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- Wikipedia

User experience encompasses the appearance, behavior, and accessibility of
applications. Because your users are accustomed to the beauty, power, and
simplicity of iOS-based devices, your goal is to design a user experience that
reflects these qualities and helps your app feel at home on the device.

- Apple iOS Guide document, UX starting point.
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VVhat you see |
Visual Design
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Information Design

STRUCTURE

Interaction design
Information architecture

SCOPE

Functional specs.
Contents requirements

STRATEGY

User needs
Objectives
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2. History of UX




You can explore the origins by taking a look back at our tools anad
technigues for working with information:

Information
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COMPUTER

Darkness Score: @

HE HITCHHIKER’S GUIDE TO THE GALARY

opyright (c> 1984 by Infocom, Inc. All rights reserved.
Release 31 / Serial number 871119 / Interpreter 6 Uersion E

ou wake up. The room is spinning very gently round your head. Or at least it
ould be if you could see it which you can’t.

It is pitch bhlack.

=~ >stand up

ery difficult, but you manage it. The room is still spinning. It dips and
sways a little.

>turn on light

DOS

Copyr19ht (c> 1983 Mycroft Labs. Inc.
8./65520. Capture = OFF

MAIN MENU

Go Start Communications
Hangup Phone

Enter Site ID

Load Parameters from Disk File
Save Parameters on Disk File

Sub—Menus:

Parameter

Text File Upload

Binary File Xfer

Command Processor
Special Features

Option

Text File Download
Macro Definition
Character Filter

Exit to Operating System

option (? for help):

User Friendliness
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F:TXT2HTML.TXT LBAAA1 CA1 Insert
NON-DOCUMENT EDIT MENU
CURSOR SCROLL ERASE OTHER MENUS
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A funny thing

penswheényou design

acomputer everyone
can use.

Everyone uses it.

At Apple, we only have one rule:

Rules are made to be broken.

Take “Thou shalt be compatible
with BM®” for instance.

We decided there was some-
thing more important than building
a computer thats compatible with
another computer.

Namely, building a computer

that's compatible with people.

So, we bet the farm.

We went ahead and built
Macintosh™ The most powerful, most
portable, most versatile computer
not-very-much-money could buy.

The first business computer you
can actually use without ever taking
the cellophane off the instruction
manual.

We knew we were onto something
when we'd sold 72,000 Macintoshes
in the first 100 days. And began
receiving so many fan letters, we had
to start using shopping carts for
in-baskets.

Fan letters from a Rabbi
in Florida. A free-lance writer in
California. A cost analyst at Exxon.

A pharmacist in Miami.

Letters of thanks. Letters of praise.

But what pleased us most about
the letters wasn't the words of grati-
tude, the rave reviews or the votes of
confidence.

What pleased us most about the
letters was that many had been written
on Macintoshes.

By people who had never used a
computer before.

That's why we've reprinted a few
of those letters here.

What better way to show you
that knowing almost nothing about
computers never stopped anyone
from doing almost anything with a
Macintosh.

From designing letterheads
to cataloguing pharmaceuticals to
analyzing fiscal expenditures to
drafting marketing presentations.

Here, before our very eyes (and
yours), is our own technology smiling
back at us.

Proof that sometimes when you
set out to change the rules, you wind
up changing the world.
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Re-lmagination of Computing Devices...

THEN... NOW...
(Desktops / Notebooks) (Tablets / Smartphones)

KPCB 5




Re-Imagination of Connectivity...

THEN... NOW...

KPCB 2



Re-Imagination of Life Stories...

THEN... NOW...
(Facebook Timeline)
Biographies / Item Exhibitions For Broad Personalized Media Discovery Feed /
Famous People or Loved Ones Automatically Created / Widely Accessible

36



Re-Imagination of News + Information Flow...

THEN...

Delayed / Dedicated Reporters + Cameramen /
Regional or National Reach

SREAKING NEWS .,

t! } . X
- - e e 'y - - v
r ' » I . ! oF
} PUNEPNSS
- . ) H :

NOW...

(Twitter)
Real-Time / Citizen Reporting via
Mobile Devices / Global Reach

tUJi!:'Ccr Home Frotke Fied PFeope Settngs Hep Sign ot
http://twitpic.com/135xa - There's a

plane in the Hudson. I'm on the ferry
going to pick up the people. Crazy.

’ - shadal !
P00 Tt Aoty Conlot Mg Goadien AP Darisam Melp e Temw Privow
> N

37



Re-Imagination of Note Taking...

THEN... NOW...
(Evernote)
Pencil + Notepad Always Synced / Multi-Device /

Picture + Audio Enabled / Searchable

§

i

SR

Rai’
Vil

jmi
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Re-lmagination of Drawing...

THEN...

Dedicated Canvas / Paint Supplies / Studios
/ Limited Distribution

NOW...

(Paper by Fiftythree...)
Reusable Canvas (Screen)/ Creating Art
Anywhere Anytime / Digitally Enhanced
Creation Tools / Instant Sharing

39



Re-Imagination of Photography...

THEN... NOW...
(Instagr.am / Camera+ / Hipstamatic...)
Dedicated Camera / Manually Always With You Camera (Smartphone) /

Transfer Digital Files / Develop Films Instant Digital Effects / Share / Sync / Discover




Re-lmagination of Diaries...

THEN... NOW...
(Path)
Hand-Written / Drawn One-Tap to Add Entry / Multimedia /

Location-Aware / Share / Search

a Q Arrived in San Francisco
: » -
Ustening 1o Beautiful .
Day by 2 @ -

g 4™
KPCB :



Re-Imagination of Scrapbooking / Aspiration...

THEN... NOW.-.
(Pinterest)
Paper / Scissors / Glue One-Click to Pin / Share /

Follow / Always Accessible

, ® »
e °

’/-
’9’ .o
*

KPCB G




Re-Imagination of Magazines...

THEN... NOW...
(Flipboard)
Piles of Print Copies More Content / Always Up-To-Date /
Personalized / Access Everywhere /
Interactive (Video + Audio) / Share

Your new @ Flipboard Instagram. Social search. Speed.

KPCB .




Re-lmagination of Books...

THEN... NOW...
(Amazon Kindle / Apple iBooks)

KPCB 2



Re-Imagination of Music.

THEN...

Buy Albums + CDs in Stores /
Playback via Dedicated Players

‘ .n'" *-.:r“

:Euu- s- 1::&."&

'-."“

NOW...
(Spotify...)
Discovery of Music Through Friends + Experts /

Instant On-Demand Streaming on Internet-
Enabled Devices




Re-Imagination of Sound...

THEN...

Tape Recorder / Hard to Edit / Share

KPCB

NOW..

(SoundCloud)
Record / Edit / Upload / Playback Anywhere /
Anytime / On Any Device / Playlist sharing /
Discovery

'
- ~

‘

BT %7 47 » > o8 *

46



Re-lmagination of Video...

THEN... NOW...
(YouTube / Netflix...)
Physical Retail / Rental Stores On-Demand / Instant Streaming /

Accessible Everywhere

Sign in 10 add
channels to your
homepage

Crese Aovoard

48




Re-Imagination of Video Creation / Production...

THEN...

Dedicated Set / Camera /
Lighting / Editing Equipment

KPCB

NOW...

(SocialCam / Viddy / GoPro...)

Live Digital Effects / Wearable Recording
Device / Real-Time Upload / Discovery

49



Re-Imagination of Navigation + Live Traffic Info...

THEN... NOW...
(Waze)
Physical Copies of Map in Car / User-Generated Digital Map /
TV, Radio Reporting of Traffic Info Live Crowd-Sourced Traffic Data

? Exit to Alexander

3
e

Anza Ave

@) 10:36 5.2..

——

54



Re-lmagination of Calling a Cab...

THEN... NOW...
(Uber)
Long Lines During Rush Hours / One-Tap Taxi Call /
Rain / Some Areas May Not Location-Aware / Electronic Payment

Have Taxis Roaming on Streets

Submit Rating

KPCB 7



Re-Imagination of Yellow Pages...

THEN...

Big Heavy Printed Business Listings / No
Reviews / No Easy Search Feature

ugrsSwe 1

KPCB

NOW...

(Yelp...)
User Reviews / Pictures / Recommendations /
Location-Aware / Easily Searchable
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Re-Imagination of Cash Registers...

THEN... NOW...
(Square)
Big + Odd Looking Machines / Simple + Elegant Tablet + Square Reader /
Receipt Printers Cash Drawers Email Receipts / Touch Signing

KPCB G



Re-Imagination of Learning...

THEN...

From learning by listening to learning by doing...
Education and learning will become as much fun as
videogames. And we call it ‘full body learning.’

- Bing Gordon
Partner, KPCB

KPCB 75
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To do a good job of UX design, we
have to understand as much as

we can about the ﬂOM&QK%,
the acftivity, what else is going on,

Is focused, what happens before

and after, what their SQ&LS are,
and soO on.
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get group and Roundarch, Consolidated digital

strategy

ROUNDARCH

Keyword Personas | Car Name OR Type

“W3zer is looking for
more than a box cn
wimels"”

"Has specitic nceds that
match the car”

“Enjoys Driving -
Aligned with Avis Cool
Car Customer”

"Price is not the final
decision point™

Expericngs e

{ rovseen

Car Name OR Type I Looking to rert & specific Car or Car Class that matches the need. A VIS
Persona Definition Hybrid _ ) |

This segmeant constitute kaywords M t ngh Capacuty . Passengers fg
that 2re targeted towards a specific usian g C g
;tj'v(.lmke,lmadel)orcartype (Van/ ar Re ntal Rent Van o
The persona uwvide; verious triggers Eni Drivi |

10 create contant ard experience R i - i -~
nmr;r-ls that can be uf.r‘-d':r. provide | ' n‘]& 5 nJOy ”Vlng A val ablllty Car Detalls g =
relevant exoerierce 1o the users. ‘ a=

Immediate Intent ...

« Find tne des red tar or car type “or "ewal

« Germore information on car/zar type |validaticn cf
assumptinns)

* As573CR 0f gettieg the specifc =3~ or equiva entyhetter
Lal Lype

o Qpen Lo paging 4 premicm ‘o e requested ca

Response Elements...

= Rata2s and cffers that relate to the car and car type of
irtcrest want (what iz Eest deal en “summar” or varg?|

= Introcuce Avis as a brand that caters to people who
oy driv rg (Jser has potential ¥ charactars of brand
alignmant)

= Bonafits or cittinction: of the car or car type in
question ( valldare,co-rect my assumptions)

=« Abrand thzt woulc let me rent the car | want

Convenience

l Profitability Attributas Web

Felevnace

=xXpernence

Fits your need

Revenue Per Transaction (RPF)
:t::sf:::: ?::: "':;:"a“ et § tikelihond nf spendding moce “han
Uy aneraze
Reknvanca
o 8
ww rigr
L 4 — Wr— 2 J
L1 UpSell low nrR
? ow
Cernersicr
& High
Up-sell/Ancillory Potert al Conversion

B and aflinity ind <ates imore
receptiveness tc up-sall and anc liary
reverue potentis

Highworversur ate due Lo
interas: in brand 3rd lccater

Power or Eco-Friendly

Content/Experience Model ...

+ Reservation Engire wita fi ter for highlightirg

s20cifiad car dunng the chedkout process

Car specific mzgery ‘relforce that the Avis Is In fact
offering the cer)

Sar spacific nformation content sactions
[oopertunity for keyward usag= and messaging)
Car/Can type spedific deals and promoiional

ST T

Measurement Characteristics ...

« Higher Revenue per reservation (30%)

o Mustly ataral searca dlicker

« Low visit to corversion retio (driven by Car)

« High cowers on turnel fallous (thare te tine the car

ard may not purekase i car is net available!

+ Lower thar average pages pe- visit (knows what they

are looking for)
Pradominataly b and spoke actvity ( coking fo”
car end information)

copyight T Poondand® XTR | Doy Fevoweos



Focus on a “go to where the customer is” strategy for digital marketing/commerce
including a redesigned Web site, mobile apps, fully-functional booking widgets and a
comprehensive optimization strategy.
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10 steps to Personas

Based an the mathed “CErgaging Personas and Mararive Scencrios” '2004) by Ph.D. Lena Nislsen
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For further learning

http://www.ideo.com/work/human-centered-
design-toolkit/
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4. Five interaction design principles
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The principles form a system

= L- O ‘ A = T AA
App | St
\ 4
Observe & o= 7lsA
Practice
App 2 .........
Interact
: \ 4
e 6'-/\ QO AN < _U_ — HH
APP 3 oy A e ‘o Understand ‘__I
S ET

Interaction between people is not that different
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Could you
stop obsessively
redesigning the
kitchen?

I can't Pind

the spoons.

COFYRIGHT 2010 RACHEL NAREORS Y CCROWCHICKY RACHELTHEGREAT.COM

http://www.uxbooth.com/blog/consistency-key-to-a-better-user-experience/
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The principles form a system

= L- O ‘ A = T AA
App | St
\ 4
Observe & o= 7lsA
Practice
App 2 .........
Interact
: \ 4
e 6'-/\ QO AN < _U_ — HH
APP 3 oy A e ‘o Understand ‘__I
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Interaction between people is not that different
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5. Case Study




OS Human Interface Guideline

http://developerapple.com/library/ios/#documentation/UserExperience/Conceptual/MobileHIG/
Introduction/Introduction.htm|

Mac OSX Human Interface Guideline

https://developerapple.com/library/mac/#documentation/UserExperience/Conceptual/
AppleHIGuidelines/Intro/Intro.ntml

Android Design Guideline

http://developerandroid.com/design/index.ntml

Google UX Principles

http://www.google.com/about/corporate/company/ux.html



http://developer.apple.com/library/ios/#documentation/UserExperience/Conceptual/MobileHIG/Introduction/Introduction.html
http://developer.apple.com/library/ios/#documentation/UserExperience/Conceptual/MobileHIG/Introduction/Introduction.html
https://developer.apple.com/library/mac/#documentation/UserExperience/Conceptual/AppleHIGuidelines/Intro/Intro.html
https://developer.apple.com/library/mac/#documentation/UserExperience/Conceptual/AppleHIGuidelines/Intro/Intro.html
http://developer.android.com/design/index.html
http://www.google.com/about/corporate/company/ux.html

OS Human Interface Guidelines




IOS Human Interface Principles

Aesthetic integrity

Aesthetic integrity is not a measure of how beautiful an application is. It’s a measure of how well the appearance of the app integrates with its function.

Consistency

To determine whether an app follows the principle of consistency, think about these questions:
e |s the application consistent with iOS standards? Does it use system-provided controls, views, and icons correctly? Does it incorporate device features in a
reliable way?
e Is the application consistent within itself? Does text use uniform terminology and style? Do the same icons always mean the same thing? Can people
predict what will happen when they perform the same action in different places? Do custom Ul elements look and behave the same throughout the app?
e Within reason, is the application consistent with its earlier versions? Have the terms and meanings remained the same? Are the fundamental concepts
essentially unchanged?

Direct Manipulation

In an iOS application, people can experience direct manipulation when they:

e Rotate or otherwise move the device to affect onscreen objects
e Use gestures to manipulate onscreen objects
e Can see that their actions have immediate, visible results

Feedback

Subtle animation can give people meaningful feedback that helps clarify the results of their actions

Metaphors

When virtual objects and actions in an application are metaphors for objects and actions in the real world, users quickly grasp how to use the app.
The most appropriate metaphors suggest a usage or experience without enforcing the limitations of the real-world object or action on which they’re based.
Metaphors in iOS include:

e Tapping Music playback controls

e Dragging, flicking, or swiping objects in a game
e Sliding On/Off switches

e Flicking through pages of photos

e Spinning picker wheels to make choices

User Control

Although an application can suggest a course of action or warn about dangerous consequences, it’s usually a mistake for the app to take decision-making away
from the user. The best apps find the correct balance between giving people the capabilities they need while helping them avoid dangerous outcomes.
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e |s the application consistent with iOS standards? Does it use system-provided controls, views,
and icons correctly? Does it incorporate device features in a reliable way?

e |s the application consistent within itself? Does text use uniform terminology and style? Do the
same icons always mean the same thing? Can people predict what will happen when they perform
the same action in different places? Do custom Ul elements look and behave the same throughout
the app?

e Within reason, is the application consistent with its earlier versions? Have the terms and
meanings remained the same? Are the fundamental concepts essentially unchanged?
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Consistency| Direct Manipulation| Feedback

Tap on a list item

Sound Feedback

rr
£0
ful
>
il
uf
rlo
b=
HO
N
T
u
e
1
£0
fir
qd
=
>
ol
I
i
1o
_>'1_
ale

v Sound feedbackO| F&ot L|=HHO| =l 4~ ArEst7| E0|C,



Al Contacts

Rrit Alexander

Kirk Arroyo

Kirk Arroyo

oble (408) $55-7838

C

Scott Crabtree
D

John Doerr

G

Pete Gardener
Tess Grady

H

Sara Hashimoto

Elaine Hong
M

Laurz Niller
N

v 28 A
v AREMe S0 HA| MSHQ HErZ S
v & = HEIZ= 22X ArZE2] Het7HK]
Y iOSOf|A] 7|E&*9§ K25t Qe HIEFZE
—Tapping Music playback controls
—Dragging, flicking, or swiping objects in a game
—Sliding On/Off switches

—Flicking through pages of photos
—Spinning picker wheels to make choices

v YEOE Het:

—

2= 5| BrHslof ot

Zjofelg 4

=2| MetaphorE MM AIEZXIESZ2 OEH| AEaH0F 2hX|of| CH3H <Al 21K

Metaphors

St
=

Measure against this edge

= UL




User Control

.all Carrier = 4:30 PM L .all Carrier = 4:30 PM

~ Work Inbox (23 Edit ~ Settings Brig tness
Kirk @ 9:39 AM

@ Uroent 5 0 com—

Stella, | know you're out sick today, but can

you look at this proposal? ‘
Auto-Brightness w

Lance @ 9:14 AM
Back from paradise?

>
You lucky devils missed the storm. This is
what our house looked like last week.
Elaine @ 8:56 AM
All bundled up >
(_} wanted to let l‘.' ou kKnow we're J oth fine. Add Bookmark
S ireeZing nere—I m giad you made me..
Britt Yesterday
® Directions to BBQ >
Hi S. Here are directions to the smoke-out
on Saturday. Don’t forget to bring your...
George Yesterday
Big news >

Hey jet-setter. Call when you're back.

v O1Z=2[AH|0|H0] ZOtAM AEX} CHLlOf| HEleh o= QUTFL St 2t e
7| oHOF of L,

o
v SEE confirm/ stop/ canceld &= U= SHHE SL3ICE



Google







Our goal is to give you a more seamless and consistent online experience - one
that works no matter which Google product you’re using or what device you’re
using it on.
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Ref. from Kevin Kelly, Pubilsher of the Whole Earth Review, exec editor at WIRED
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